modest aspirations. These patterns contrast sharply with the view of consumers as status-seeking, hedonistic individuals.
An examination of low-income consumers will provide an important counterpoint to studies that focus on their middle-class counterparts. Low-income consumers are an important exception to Chileans' growing earnings, credit use, and purchases since the early 1990s. Indeed, recent studies oflower middle-class homeowners (Ariztia 2009a (Ariztia , 2009b , variations in tastes among different middle class occupational groups (Stillerman 2010) , and cultural consumption across social classes and generations ) underscore the class-specific character of consumption. However, few studies have examined how men's and women's consumption patterns differ (for exceptions, see : Tinsman 2006; Stillerman 2004; Raczynski and Serrano 1985) .
The argument in this chapter is based on semistructured interviews with six adult women and two young adults (one male) who live in Cerro Navia and San Ramon, Santiago's first and fourth poorest municipalities (MIDEPLAN 2007a) . I identified interview subjects via street vendors that I had interviewed in a previous study (Stillerman 2006 (Stillerman , 2008 . I conducted all but one interview in the interviewees' living rooms, permitting observation of significant household objects'. Additionally, I conducted 20 hours of participant observation in Cerro Navia and San Ramon street markets and at meetings of the National Association of Street Market Vendors (ASOF), including one "walkabout" with an interviewee during a shopping trip.
The data collected reveal noteworthy patterns of consumption among poor consumers. First, men's and women's perceived roles and relative earning power shape the allocation of funds and credit within the household. Second, shoppers stretch limited funds by splitting grocery shopping among multiple formats, using different forms of credit, as well as accessing and pooling resources from family and friends. Third, family health and employment crises provoke downward mobility that further limits families' purchasing power. Finally, low-income individuals hold modest aspirations for improving their social status, challenging the view that poor consumers try to imitate higher-income groups and feel frustrated when they fail to do so.
Low-Income Consumers
This chapter builds on scholarship regarding low-income consumers and research on family adaptive strategies. These analyses show how classbased socialization affects working-class taste, how poor consumers build relationships via consumer practices, as well as how low-income family members distribute earning responsibilities and allocate resources. These scholars highlight the severe financial constraints that low-income people face, their creative responses to these constraints, and the strong imprint of gender roles and ideologies on their consumption. Bourdieu's (1984) work on class and consumption posits that an individual's learned dispositions, or habitus, shape their tastes for goods. These dispositions emerge from family-and school-based socialization, and determine how and to what extent individuals see consumption as a tool for status competition. Working-class consumers, who lack access to economic and cultural capital, develop a "choice for the necessary"-they adapt to their limited resources and opportunities by acquiring a taste for inexpensive and functional goods. Bourdieu's perspective suggests that workers' class-based socialization militates against their developing a desire to emulate the middle or upper classes (for a more recent analysis, see Bennett et al. 2009 ).
In contrast, several scholars examine the gendered character of family finances and budgets. Pahl (1989) emphasizes the persistence of male dominance over family finances, while noting the class-specific character of family budget allocation. The ideology that identifies men as breadwinners and women as caregivers either trivializes women's earnings or ties them specifically to family needs (see also Zelizer 1989) . Hence, many women allow men to retain a portion of their earnings for personal consumption while they use a greater share of their own earnings for family members.
Families facing financial hardship develop "adaptive strategies" to provide members with needed resources. These include adding members to the labor force; substituting for or eliminating nonessential goods; sheltering extended family members, taking on boarders or sending children to live with others; accessing different forms of credit; or bartering goods and services with extended kin or neighbors (Stack 1974; De Oliveira and Roberts 1996; Ielin 1983; Raczynski and Serrano 1985; Gonzalez de la Rocha 1994; Moen and Wethington 1992; Finch 1989; Nelson and Smith, 1999) .
With a few exceptions, research in Chile contends that individuals use consumption to gain greater social status. Moulian (1997 Moulian ( , 1998 argues that the heightened availability of credit to low-and middle-income Chileans in recent years has permitted a new and pernicious form of social integration through which individuals accumulate debt to improve their living standard rather than seeking collective goods through political parties, social organizations or the state. This pattern undermines collective bonds and identities. Tironi (1999) , in contrast, interprets this same process as reflecting the democratization of consumption. Van Bavel and Sell-Trujillo (2003) argue that the poor are unable to save, and so they accumulate debt to improve their status and avoid stigma. In a complementary vein, PNUD (2002) and Larrain (2001) build on European conceptions of individualization. They argue that the decreasing influence of traditional institutions like the family and work on individual identities has lead Chileans to construct individual life projects via consumption.
In contrast to these individualistic views of consumption, Stillerman (2004 Stillerman ( , 2006 Stillerman ( , 2008 and Tinsman (2006) found that low-income individuals adopt an ethic of reciprocity and attempt to maintain or transform gender roles via consumption rather than seek individual upward mobility. Finally, D 'Andrea et al. (2004) argue that low income consumers in Chile and other Latin American countries seek to balance their financial constraints with the purchase of desired brands, include time and transit costs in determining where to shop, prefer local stores that offer personal attention and informal credit to supermarkets, and vary in their purchasing power and attitudes.
Recent quantitative research further contextualizes low-income individuals' consumption practices. Between 1996 and 2006, poverty declined while homeownership increased, but 20 percent of Chileans still lived with extended family (MIDEPLAN 2007a (MIDEPLAN , 2007b . Additionally, in 2006, members of the lowest income group still spent 37 percent of their incomes on food (INE 2008) .
In recent years, consumer debts increased in tandem with incomes. The most indebted groups are the most highly educated and hold permanent jobs, though the lowest income group had the highest debt-to-income ratio (Cox et al. 2006) . Poor Chileans' indebtedness is not new, however, as a study from the early 1980s found that poor Chileans used informal credit and delayed paying utility bills to make ends meet (Raczynski and Serrano 1985) . Further, recent work suggests that we should expand our understanding of poverty to include individuals who are vulnerable to becoming poor due to illness, long-term disability or unemployment (Rasse and Salcedo 2008; Neilson et al. 2008) .
Building on scholarship on low-income consumers, gender, and inequality, I argue that low income consumers have limited opportunities for improving their status via consumption, and many experience downward mobility due to accidents, illnesses, unemployment, or inadequate old-age pensions. Furthermore, poor families rely on reciprocal ties to others to make ends meet and status seeking is a secondary motivation for consumption. Finally, even more financially secure low-income families express limited aspirations for expanded consumption, supporting Bourdieu's (1984) view regarding working-class consumers.
The findings also demonstrate that consumption is rooted in family relationships, roles, conflicts, negotiations, and resource allocation patterns. I first explore gender dynamics in the household, and then examine shopping strategies, resource sharing, vulnerability, and aspirations. Women are central to families because they have historically been constructed as consumers and caregivers, even though men tend to earn more and exercise greater economic influence in families than do women (Pahl 1989) . Their attitudes and practices underscore key redistributive practices and power inequities within the family.
Gender and Spending
The gendered practices noted above surfaced via several themes across the interviews. Women coded expenses into two categories-reproductive activities and leisure. Three women paid for and attempted to exert control over tasks, expenses, and products they viewed as tied to their maternal roles, while giving husbands discretion to purchase costly items and personal items. The two employed women described expenses for kitchen appliances, clothing, and children's school tuition as "my" things. Paulina, a seamstress, noted, "He pays the utility bills. I take care of my things. Sometimes if I go to buy shoes, I will pick up a pair for him ... So 'my things' include him, too (laughs). I buy the children's clothing and all of the basics ... When the girls were in school I paid for tuition, transportation, and food" (interview, June 15, 2007) . Women conflate their consumption with that of their children, making their own needs and desires less visible.
Women view their own consumption as illegitimate in the face of children's needs. Graciela, a housekeeper, comments, «When I think about buying something for myself, I think about what my children need and then I decide not to buy it." In contrast, her husband does have personal expenses. «He works Monday to Saturday and then goes out drinking with his friends" (interview, June 9, 2007).
Women and men outline distinct priorities for household expenses. Paulina comments, «He has been updating our car over the years. He bought a used car two years ago. Now he says he wants to buy a new one at the end of the year, a Toyota, so that he knows he will not have problems with it for four or five years" (interview, 15 June 2007). Nonetheless, he ignored her desire to remodel their home: «The house is too small for all of us. I told my husband we need a second bathroom and he said, 'Why do you want a second bathroom since our adult children will be leaving soon?' In fact, the opposite occurred: our adult children returned to the house" (interview, June 15,2007) .
Women and men often disagreed about credit use. Aurelia, who is unemployed, comments: "He doesn't like credit cards. He saves money, and when he has enough, he will buy something." She later recalled nostalgically that when her daughter was employed, she purchased all the household furniture and appliances using department store credit cards (interview, June 15, 2007) . Paulina also comments, "If I used all of my credit cards, my husband would kill me ... If he buys something for me with a credit card, he says, 'don't run up .any more credit card debt' " (interview, June 15, 2007) . Hence, women see credit cards as means to purchase needed goods while men seek to control and limit women's credit card purchases.
Shopping Strategies
All interviewees were very conscious of their tight budgets and attempted to reduce shopping expenditures to a minimum. Several couples split purchases between street markets (for produce), butchers, and supermarkets. As Graciela explains: "I go to the street market on Saturday for produce, and once a month to the supermarket to get dry goods. I go to the butcher to buy meat ... Produce is more expensive at the supermarket and the meat has too much fat." Other couples purchased food and clothing in street markets due to their declining incomes, their desire to limit transit expenses, or in an effort to avoid the temptation to overspend. Lucia, an unemployed woman, notes, "We buy vegetables, fruit, and dry goods at the feria ... We can't afford the bus fare to the nearest supermarket" (interview, June 15, 2007). As D'Andrea et al. (2004) note, when determining where to shop, low-income consumers look at the total cost of purchases in price, travel time, and transit cost as well as at issues of quality and service.
Families also stretch family resources by using various forms of credit. Aurelia comments, "I take home my dry goods from the street market and pay the vendor the following week" (interview 15, June 2007). China, who lacks access to credit cards, uses informal credit to buy clothing: "I pay 1000 pesos per week rather than 6, 7, or 8,000. That's why I keep my regular vendors ... If you don't have money one week, they will not increase the price; but if you miss a credit card payment, they increase your interest rate right away_I know it's more expensive here: they charge you two or three times what you would pay in a department store" (interview, June 15, 2007) . Higher interest charges in street markets led Paula, a street vendor, to use credit cards: "I don't use credit in the street market because they give better payment options at HITES and La Polar" (interview, June 11,2007) .
Others use informal credit and credit cards depending on how much cash they have on hand: Graciela stops at a stall to look at a teapot: "1want to buy a tea pot because mine is worn out." ... She says to the vendor, "I'll take that one. I'm not going to give you any installment payment today, though." She turns to me: "When I am out of money or I have to pay my credit card bill, it doesn't make sense to spend money. I don't have 11,000 pesos plus interest to spend all at once. So, I pay this off little by little" (field notes, June 11, 2007). While women develop different strategies for accessing credit, most used credit cards sparingly, as Graciela comments: "I try to use the card for something I can pay for in three to six months at most ... If you miss a payment they double the amount due-no way! I'd rather avoid eating than skip a credit card payment" (interview, June 9, 2007).
These families access goods and services available to most of their peers rather than seek to emulate higher social strata. During conversations in interviewees' homes, I observed the array and expense oft hey owned as well as the condition of their homes. Most families own standard appliances for Chilean homes-a TV set, stereo, kitchen appliances, and a computer (often without internet access). A 2001 survey found that over 75 percent of low-income families had refrigerators, washing machines, and color televisions (CEP 2001). Some families did not even have computers.
Vacations are another significant expenditure. Several interviewees commented that they had not gone on vacation in years, only visited family outside Santiago, or children were the only family members who could take vacations", Victoria, an unemployed young adult, comments:
.... "My 17-year-old sister is in the girl scouts. She goes camping every year. She is the only one who goes on vacation" (interview, June 12, 2007) .
Pooling Resources
In contrast to the view of Chileans as increasingly individualistic, all of the interviewees exchanged scarce resources in order to assist family members or neighbors. Interviewees reported giving or receiving small amounts of food, handmade clothing, or assistance with childcare. As Lucia comments: "I knitted this sweater and I will give it to our neighbor's baby ... I help people when they ask-I make things for them, I take care of the neighbors' children sometimes ... Our son works on a farm and he gives us fruit" (interview, June, 15 2007) . Paulina, a seamstress, also reported making specialty clothing for her adult children when they had job interviews (interview, June 15, 2007) .
Several interviewees also provided housing for adult family members in need. As China comments, "My brother and his child who is sick live with us practically as allegados (doubled-up) . He is separated from his wife and never got along with our father, so he lives here ... He has been here for almost a year" (interview, June 15, 2007) . All of the households included adult children and several included three generations in the same home. Indeed, from 1990 to 2006, across social classes, 19 percent 0 ilean households included extended family members (MIDEPLAN 2007b) .
Several families also lent or borrowed credit cards, which directly contradicts the image of individuals using credit cards for personal expenses. China, whose husband lost his job and could not payoff their credit card bill, comments: "My sister has cards from most of the major stores. She purchased most of our kitchen appliances with her card" (interview, June 15, 2007) . This practice can be risky, as Victoria comments: "My father lends his card to family or friends and some have taken a long time to pay him back ... He is superresponsible about making payments, so now he's reticent to lend his card" (interview, June 12, 2007) . However, consumers may obtain cards with the goal of assisting family members, as Paula notes: "Having the card is good because my daughter was able to use it to buy her son a computer" (interview, June 11,2007) . In these cases, a formal market relationship gets reinscribed into the moral economy of family life so that individuals can access costly goods. Individuals insert formal market media into primary relationships (Zelizer 1989 ).
Vulnerability
Several families described emergencies that forced them to significantly scale back expenditures, underscoring the objective barriers to upward mobility for low-income families. Aurelia comments: "My daughter was working but she got hit by a bus and is now disabled. I take care of her I haven't been to the supermarket in years. When she was working we would spend 60 or 70,000 pesos at the supermarket ... I used to buy food for the month; now I buy daily ... I' d like to work, but no one will take care of my daughter out of the goodness of their heart ... We spend half of our money on medicine" (interview, June 15, 2007) . Others receive inadequate pensions: "I worked in the plastics industry and then was unemployed for four years. I got screwed on my pension. My employer did not contribute to the fund from 1974 until 1980 and 1 lost 24 years' credit for years of service ... I sued them and won but I was not awarded a settlement." Individuals who are victims of theft or who lack job security often experience credit problemS) "My husband is a subcontractor for a private water company ... We had a credit card, but when they stole his pickup truck, we JohnSinclair_ChD4.indd 74 9/17/2012 10:40:35 PM I had to stop making payments. The interest rates increased and now our debt is handled by a collections agency. To get out of debt, we need to pay our entire balance ... His truck is a necessity for his job, not a luxury. He had to rent a truck, which costs 100 or 200,000 pesos per month and that ate up all of his wages" (interview, June 15, 2007) .
The interviews highlight these consumers' vulnerability to health or financial emergencies. The absence of job security exposes workers to the risk of downward mobility. These examples show that many analyses of consumption are abstracted from the challenges and risks low-income consumers face. The singular focus on formal credit use or the alleged search for upward mobility ignores the fact that low-income families face constraints that are outside their control and limit their options for luxury expenses.
Aspirations
Individuals' fantasies are a useful gauge of their aspirations for upward mobility. When asked what they would like to have if they could afford it, interviewees offered modest responses. Graciela and China, who are renters, described homeownership as "everybody's dream." This comment is noteworthy because over 90 percent of Chileans now own their homes (MIDEPLAN 2007b) . Paulina, who lives with six other relatives in a modest home, wished for a larger house. Victoria, who lives with her parents, would like a newer cell phone and to live in a newer home in a mixed income community. Paula would like to have newer trucks for herself and her father (both of whorrf use old, unreliable cars for their jobs), and to purchase a home for her daughter so she could live nearby. Finally, Aurelia wishes for a car and Internet access to avoid bothering others. Juan and Lucia said they were happy with what they have.
These comments are striking in their modesty. They speak of these individuals' limited aspirations, which Bourdieu (1984) would describe as a "choice for necessity." These individuals have little interest in emulating others from higher social classes and may not even be aware of how other social classes live. Moreover, several of the wishes focus on either financial security for their family or on providing other family members with needed goods. They thus contradict many scholars' views that all consumers seek to increase their status via debt-financed consumption.
Conclusion
Many studies of consumption overlook low-income individuals and families. Implicitly assuming that poor consumers have simple needs and tastes, many authors choose to look at other groups. In the Chilean case, little empirical research examines low-income consumers in detail.
This chapter fills this gap by examining low-income families' consumption in its full complexity. I have found that low-income consumers are not a unified group. Indeed, men and women understand their own domains of consumption differently, assign priorities to different purchases, and vary in their degree of control over family budgets. Moreover, low-income families develop a variety of strategies to reduce expenses while strategically using credit. Additionally, family members share resources to satisfy the needs of extended kin networks. Many lowincome families are at risk of experiencing downward mobility due to financial or health emergencies. Finally, low-income individuals harbor limited aspirations for upward mobility.
These findings challenge the view that all low-and moderate-income individuals seek upward mobility through consumption. Indeed, this view is far removed from the real-life challenges that low-income people face and the strategies they use to confront these challenges. They also point to the need for policies that better protect working Chileans who face illness, or long term disability, or receive inadequate pensions. Finally, these findings support the view that low-income people have distinct patterns of consumption and identity (Bourdieu 1984; Bennett et al. 2009 ).
Further research might identify how variations in socioeconomic segregation affect low-income individuals' and families' consumption practices, tastes, and identities. Moulian (1997 Moulian ( ,1998 and Tironi (1999) appear to refer to the "new lower middle class"-low-income individuals who have experienced rising incomes in mixed-income Santiago municipalities such as La Florida and Maipu (see Ariztia 2009a Ariztia , 2009b for a detailed ethnographic study of a similar group). Van Bavel and Sell-Trujillo (2003) examined low-income consumers in Lo Barnechea, a municipality where low-income squatters live close to affluent families and possibly emulate their consumer behavior.
Unlike the communities identified above, I conducted fieldwork in Cerro Navia and San Ramon, two homogeneous poor communities that experience large-scale segregation from other social classes and amenities like big-box supermarkets. Urban scholars argue that large-scale segregation negatively affects low-income individuals because their homes are located far from jobs, retail, services, and contacts with more affluent individuals who might employ or assist them. In contrast, those who live close to the affluent benefit from cross-class contacts (Dreier et al. 2004; Sabatini and Caceres 2004; Salcedo 2004) . Poor families experiencing large scale segregation like those I studied may be shielded from the influences of more affluent consumers and thus do not express the upwardly mobile aspirations that other studies have found among the poor and lower middle class. Comparative work on different urban communities could address this question and further specify the scope of my results. I wish to thank Rodrigo Salcedo, Katherine Schulhoff, Hermann Kurthen, and volume editors Anna Pertierra and John Sinclair for helpful comments on an earlier version of this chapter. 2. Five interviewees were parents, one was a single mother, and the two young adults were single and resided with parents. All interviewees had a high school education or less, two households had two earners, and the others had a single household head. Four interviewees held blue-collar and lowlevel technical jobs, and two worked independently as a seamstress and market vendor respectively, and two were unemployed. All interviews were conducted in Santiago, and were transcribed and translated by the author. Interviewees are identified with pseudonyms to protect their anonymity.
